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Headline:  Selling A New Generation On Guns 
Date:  01/26/2013 
Source:  The New York Times  
Abstract:  Everyday since the horrifying murders of 26 people, twenty of them children, in 
Sandyhook Elementary School there have been articles about guns in America.  Some stories 
cover the growing consensus that more regulation is needed.  Other stories explore the politics 
of gun regulation in the US and the history of Second Amendment legal decisions.  Some 
reporting focuses on the approximately 300 million guns now in private ownership in America 
and the more than 30,000 people killed annually by those guns (2/3 of which are suicides).  And 
international reporting has tended to compare the relative scarcity of gun ownership outside the 
United States and the concomitant lack of deaths by firearm in those countries that restrict the 
right to own or possess a gun.   
 
Against all this background I was stunned by this image and article on the front page of the NY 
Times this weekend.  Looking at what is essentially a recruitment and advertising campaign on 
the merits of guns, I was reminded of how cigarette companies used to advertise their product 
and how loudly they complained when the Surgeon General began requiring warning labels that 
linked smoking to death.  It’s a powerful analogy if you think about it.  Guns kill.  I know there 
are those who say “bullets kill” or “people do”, but the truth is that’s like saying its not the 
cigarettes that kill you it’s the smoking of them.  Guns kill those who own them (18,000 suicides 
by gun in 2010) just like cigarettes kill those who smoke them.  And Guns kill those around them 
(12,000 murders by gun in 2010) just like second hand smoke fills the lungs of children in the 
homes of parents who smoke,  And the evidence suggests that it was convincing kids of the 
dangers of smoking that stopped their parents from lighting up.  You have to wonder if a similar 
campaign to link guns and death would be the beginning of the next great public heath reform in 
the U.S.? 
 
 
Link:  http://www.nytimes.com/2013/01/27/us/selling-a-new-generation-on-guns.html?pagewanted=all&_r=0 
Global Issue:  Guns/Violence 
Primary Design Lens:  Communication Design 
Secondary Design Lens:  Design for Change  
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